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travel items have also been developed as travel continues to be a key area in the 

spread of infestations. 

 

“Understanding the consumer, her shopping habits, and what influences her purchasing 

decisions has become a major focus of our marketing strategy”, said Mette Odom, Vice 

President of Marketing for American Textile Company. “Our products provide smart, 

simple solutions to make her life easier and provide a healthy sleeping environment for 

her and her family.” 

 

American Textile Company continues to focus on cost effective and innovative products 

for both retailers and consumers based on the Company’s “sound science, sound sleep” 

philosophy.    

 

About American Textile Company   
American Textile Company is a leading supplier of quality mattress and pillow 
protectors, bed pillows and mattress pads that improve the quality of sleep. The 
Company’s product lines incorporate consumer trends, new fabrications and innovative 
packaging to all product categories. ATC’s brands include Aller-Ease®, designed for 
asthma and allergy sufferers, and Rest Right TM, providing high performance bedding 
solutions.  The Company also provides other solution based basic bedding products to 
improve the consumer’s sleeping experience. Products are available at large and small 
retailers across the United States and Canada. For more information, visit 
www.americantextile.com.  
 

# # # 
 


